
 

My first TV commercial 
 
When you’re a very junior copywriter just starting out, all you can expect 

in the way of briefs to work on are cast-offs, jobs the more senior writers 
and art directors aren’t much interested in. This was one.  
 

Kimberly-Clark had come up with their version of a plastic trash bag and 
wanted a TV spot to air in three of the more commonly used test markets 
(from memory Fresno, California; Wichita, Kansas and one other). About 

the only product difference was a slightly thicker gauge of plastic, which 
they believed translated into extra strength. My group head gave me the 
brief but couldn’t spare an art director to work with me. That was a bit of 

a problem because I quickly decided the visual almost certainly would be 
more important than the words in terms of getting attention. So I sat in 
my lonely little office and tried to figure out a way to show extra strength 

that would be both arresting and memorable. 
 
When I finally came up with an idea I felt had merit, I showed it to the 

boss, who finessed my copy and gave me his own art director to help me 
get it produced. 
 

“Refuse Abuse” not only afforded me the chance to learn the ropes with 
some seasoned professionals, it also won a bunch of awards, including  
the American Institute of Graphic Arts 50 Best. When my second TV 

commercial – a 90-second Xerox corporate spot – also won multiple 
awards, I figured this kind of success must be par for the course. I gained 
a little more perspective some time later when working with an older art 

director who told me he’d been in the business for 15 years and was still 
waiting to produce his first commercial. 
 

On the following pages you’ll find copies of the storyboards, production 
quote, call sheets, an as-produced script and some location snaps. 
 

I’m sad to report that Kim Bags didn’t survive test.  
 

















 





 


